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In marketing, there is a war 
for attention. It’s the only 
thing that matters. Attention, 
not impressions. 

@GaryVee



Twitter is the best platform for 
earning attention.



Tap Into the Power of Twitter’s Influential Audience

301202345137209141,2942,613 6,546



Brands can reach premium 
audiences with the most dynamic 

canvas in video 



CREATE 
STOPPING 
POWER



C O N S U M E R S  M A K E  V I E W I N G  
D E C I S I O N S  I N  S E C O N D S

H O W  C A N  YO U  W I N  T H E  
F I R S T  F E W  S E C O N D S ?



3 Keys to Make An Impact Quickly

Use hooks to drive 
stopping power

81% of top ads include 
a dynamic hook that 
captivates viewers and 
entices them to stay 
with the story

Featuring people in the 
first few frames video 
drives viewer retention 
by 2x

Ad recall increases 38% 
when a viewer reaches 
the billable threshold. 
Add branding to drive 
recall and linkage

Showcase people 
to drive retention

Add branding to 
drive recall

SOURCE | Ace Metrix Analysis & Data, 2015  |  Nielsen, DAN + Twitter Video Content Best Practices Research, May 2015  |  Source: Nielsen Brand Effect, 2015.



:01 :10
Hook: 
Create an intriguing set 
up that captivates viewers 
and holds their attention 
to see what happens next

Programming for Impact

People: 
Feature characters, 
notable talent or creators 
to draw consumers in and 
create staying power 

Branding: 
Feature products or 
brand iconography to 
drive brand recall & 
linkage

SOURCE | Ace Metrix Analysis & Data, 2015  |  Nielsen, DAN + Twitter Video Content Best Practices Research, May 2015  |  Source: Nielsen Brand Effect, 2015.



Consider copy prompts to initiate 
sound

vv

Tweet

3,274 RETWEETS 6,547 LIKES

Promoted

REI 
@REI

You may want to turn your volume 
up for this one. #OptOutside

vv

Tweet

287 RETWEETS 569 LIKES

Promoted

Captions and visual cues pull the viewer 
through the video

See the difference a season makes 
when we select the berries for the 
Strawberry Fields Chicken Salad.

Wendy’s  
@Wendys

Have a Sound-Off Strategy



@ P I Z Z A H U T   
F R O N T  L O A D I N G  C R E AT I V E





Pizza Hut

Hook People Branding
:01-:03 

Delivery woman pulls up 
to a home and 

intentionally shuts off car 
lights

:04-:07 
Delivery woman 

approaches the house.  
Text overlay advances the 

intrigue 

:09-:11 
We see Pizza Hut 

branding on the hat and 
box



Budweiser 
:60

#FriendsAreWaiting 
Generated 6:1 Earned to 

Paid Ratio

Nike  
2:00

“Snow Day” 
RT’d 3x more times than 

their average Tweet

JCPenney  
3:37

#JustGotJingled 
Drove more video views 
on Twitter than YouTube

Some of Twitter’s Best Performing Video is Long Form

SOURCE | Twitter Internal 



W H AT  D R I V E S  C O M P L E T I O N ?



48%
of top performers included a sequential 
resolution. The video set up a problem at 
the start and then resolved by the end.

In a study on video completion:

SOURCE | Ace Metrix Analysis & Data, 2015 



Create Stopping Power
Create intriguing hook in first few seconds

Pull people forward to drive retention

Use branding elements to drive recall

Consider a sound-off strategy

Create a sequential resolution



#ThankYou


