
Ramadan x Twitter Audience 
in Saudi Arabia & UAE

Most people believe they spend more 
during Ramadan compared to the rest 
of the year.

The majority will use Twitter while 
watching TV during Ramadan

Ramadan TV Content Consumption

Most Appealing Twitter Content Types Increase in App Usage

However, content is not exclusively watched on TV.

Admit that discounts & promotions impact their purchases.

Source: Twitter Insight Survey | 958 Twitter users in Saudi Arabia ; 745 Twitter users in UAE | January 2020

0

30

60

27%
21%

52%
46%

41%
47%

36%
39%

13%11%

27%

21%

28%

17%12%

26%28%

Equally on TV 
and online

Both, but 
mainly online Only onlineOnly on TV Both, but 

mainly on TV

72 69%%

80%81%

Tweet about 
what they're 

watching

Read other people’s 
Tweets about what 
they're watching

Discover 
which shows 

to watch

Use Twitter, but not 
in relation to what 
they're watching

0 30 60 35

56%
59%

UAESaudi Arabia

UAESaudi Arabia

UAESaudi Arabia UAESaudi Arabia

Religious

46%
Entertainment/

Pop Culture

42%
42%Comedy

33%
37%Food/Cooking

31%
33%

Health/
Wellness

25%
18%

Shopping

15%
13%

None of
the above

46%

0 70

62%
58%Social media

18%
Gaming

16%
17%

Grocery
 shopping

14%
17%

Food delivery

13%
14%

Health/Fitness

7%
7%

Hotel/
Travel booking

17%

16%


