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Add event

Name
Give your event a unique and descriptive name.

Site Visit Test

Type of conversion
Choose a conversion type that best describes the action you want to track.

Site Visit v

Include traffic that meets any of the following conditions:

URL contains v

website.com/test

+ New condition

Attribution window
Choose the time window for crediting Twitter with conversions that happen after a person views or engages with your ads. You can change this setting at any
time and your conversion data will retroactively update.

Post-engagement attribution window Post-view attribution window
30 days v 1 day
Cancel
Add event
Name

Give your event a unique and descriptive name.

Site Visit Test

Type of conversion
Choose a conversion type that best describes the action you want to track.

I Custom v I

Include traffic that meets any of the following conditions:

URL contains v

I website.com/test I

+ New condition

Attribution window

Choose the time window for crediting Twitter with conversions that happen after a persen views or engages with your ads. You can change this setting at any
time and your conversion data will retroactively update.

Post-engagement attribution window Post-view attribution window

30 days v 1day v




1R1E:
o RENENEMNTHEERE-—MERAMBREABFBRNEIR , URSINSEH
# URL ZERBRME—H , MARTLKER -—NHEHLARSANEN , BHIEPRSE

=o

* WTE-BHHFRE

NEE -—EH4RENEAMBRSEEREAFWERBREZKCEY  XTHEESEE

BRo

—RREY , UWT B—HRBRIVVFBRAR , EATUESTEMNE ( Fl0EZREHE )

IRERAIEEL, SET EAFMBEFTRNEMEHCEMHREN , BOLTRE (0, [RETINER

#H),

INE UWT #0 SET REARERE —F4 , M it ButEmst, ik , BRI NEEFR

EMHENECEHRE URL AN , AEN TS RENFCEHER— SET,

o MERIMRNEBEFEMERNECES , WAIABREER SET, Hl , mERNBMYE
REAEMERE/IREL , NERKN SET KBNEAEMELMNRELNZREH,

EENRY —EARSEERERA (0THZRE ) EME LRE |, BARESHYHHE(L

EH ML TER ) EE , RA2SBARER. IREER—TTH LEHEE—&%E (R

MGG RIEICES ) | MAELEEITE,

IR EERAE -EHRSHTEER | Twitter T&MA URL AN TIHE,

B FARSSEN SIS S F B 4- 2R BR ERME — /9 50 M/ SRIR1E

o BABNESIMNNENHIRE-—IMHILES  EXBE— TN EHLBRREERENT
E#1t,




.

< >

Q. ERIH R

HENBINEREIRE , ERTAENAESHEERPRIEERN URL A
NREREIER,

¢ HIEHFRRIR TR

REFECEH , AIAERNT URL &, RAMNBWUEA“URL 227HAN , B EFBUA T EERIRA
R,

1. FrAWGTE FEXKE T8 MRS M UG# T R E NS (Bl ETERE ) TTRE IS
AR

2. Y URL: H{CEMHRET2EE URL BiftR (5 KO ARNE) , #EER URL WEH
FRE&(NA) the 2T

3. URLEBE: MREFHREFDHAN URL BY—HB5 EE , NISHRATE L (50
") . BB URLMELE , BWUERAXMEE , BEAER—MIBNTREE , &AL
URL R TR R URL HEF (X5 : RO KRNE)

BIR=1"X% URL EE. THAEA URL BARELTER , AERIEEBRERMRE L,
1. FE&EEHNERSIHREN URL

a. AREIEFEN SEIEME , FBHARMNY VR ZRESLERFNERTE
URL.,




TEARGIG, FEEERTRNEREN URL ( 5130 baristabar.weebly.com )

Create website Card

Media
-‘/ . \\\
( Ed Select image )
Headline

Site Visit

Website URL

baristabar.weebly.com

Card name

Test

b. BIEMEFRRAMMUERHE, TUBESMB“EM">FR>EREE EPEANFTR
REHE ERUE,

THHEREEI R T AT M.

Image conversational Card

s : Vid tional Card
Creatlves v Analytlcs o ideo conversational Car
Image Direct Message Card

Video Direct Message Card

Tweet composer .
Website Card

Tweets Video website Card
Image app Card
Cards
Video app Card

Media

Advanced Card

2. BCEMHRESTEEH URL, ELRAIF |, RITEENZRCEHRMLTRIES |, ZEHFRER
baristabar.weebly.com URL L#& % , ERMNEMU KT RSP S/ URLEES,

a. SMETERE” > “SHEER" > “HFMEH”




b. EF“URL 88 3 “F{] URLFEHH URL ( BIUFEA“URL B87)
c. RXE &EIEMREFLSER 1 URL L

Add event

Name
Give your event a unique and descriptive name.

Site Visit

Type of conversion
Choose a conversion type that best describes the action you want to track.

Site Visit v

Include traffic that meets any of the following conditions:

URL contains v

baristabar.weebly.com

+ New condition

Attribution window
Choose the time window for crediting Twitter with conversions that happen after a person views or engages with your ads. You can change this setting at any
time and your conversion data will retroactively update.

Post-engagement attribution window Post-view attribution window

30 days v 1day v
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Give your event a unique and descriptive name.

Purchase Test

Type of conversion
Choose a conversion type that best describes the action you want to track.

Purchase v

Include traffic that meets any of the following conditions:

All website visits v

Attribution window

Choose the time window for crediting Twitter with conversions that happen after a person views or engages with your ads, You can change this setting at any
time and your conversion data will retroactively update.

Post-engagement attribution window Post-view attribution window

30 days v 1 day v
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PHRK/NEZREERNER URL EHRE RN K NEE,

- INEFEA SET

& /A Twitter 2B F WU SRME SET ERERUREPNTHNEML, BIFHAEGE
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> RERT

¢® BNZELUUENBEMREHT. NRRE , FREFAEENAREERE,

¢ BREMXNERZSENIERANRSHE  SERANENIRIEERER. XREN , BALUFRE
AXAFEM TR E R @ Twitter KIEHIE | UIREBRAMRVNE,

¢ NMREBEZEZEZ LR EM—TZFRS , WRRREWREH.

> BEAMIEIRERE
¢ SEMIRARDAREANAENREEEREN , R ILWNEEREEITAER Twitter M

HPRES A,
¢ BRLUBIEHTTE LM Twitter FEREBFESEUTIT
twaq( : )s

¢ BHIRRANFEERZIT (NEMXERREL ! ) EXHNATRENE: TEUZEBERNE
BN, UEBERNERREIR , ATHBENEARRANK. )

twq( : A
/IWHIBES
value , (BN, XRFHREANEMEWEMME )
currency , (BN, X_RFAHEFAMNET )

num_items: '3', (B, XRFARHEXNBENERHE )
Dk

¢ NZWEXNEFSHAEINE , BIE , IEEFERNENFHE  IFARRBRF.

¢ NRERFEEER  AXAERRFETRWRNAE LRE LRNEER F Twitter MIEHREF
EXBIBRST

¢ ERILLEY Twitter MR FREREERIFETE, EifE, ENEZSEIEBNNE, &

MNEmBEE RERREBFH.

> BE-SH#HRERE

¢ SEHIRERARDAREANBENIREEERER , XKW NERZEIE Twitter
PR
¢ ELUFIELTE LK Twitter FRRBFIEUTIT

twttr.conversion.trackPid(alphanumeric tag id here, { tw_sale_amount: O,

tw_order_quantity: 0);

LR LLTAT:

<img height="1" width="1" style="display:none;" alt=
src="https://analytics.twitter.com/i/adsct?txn_id=alphanumeric tag id
here&p_id=Twitter&tw_sale_amount=0&tw_order_quantity=0"

/>

<img height="1" width="1" style="display:none;" alt=""
src="//t.co/i/adsct?txn_id=alphanumeric tag id
here&p_id=Twitter&tw_sale_amount=0&tw_order_quantity=0" />
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¢ SEHIRERARSE  FRETEINATARTERABTHRMNT THlLk. AENREERE

LHIE.
o MEGARLEER  ANERKRETAMWRNTE LIRE ERMNHIERE F Twitter X 157
L7 RIS,

twttr.conversion.trackPid(alphanumeric tag id here, { tw_sale_amount: 29.95, tw_currency:
‘USD’, tw_order_quantity: 3);

<img height="1" width="1" style="display:none;" alt=""
src="https://analytics.twitter.com/i/adsct?txn_id=alphanumeric tag id
here&p_id=Twitter&tw_sale_amount=29.95&tw_currency: USD&tw_order_quantity=3" />
<img height="1" width="1" style="display:none;" alt=""
src="//t.co/i/adsct?txn_id=alphanumeric tag id
here&p_id=Twitter&tw_sale_amount=29.95&tw_currency: USD&tw_order_quantity=3" />

¢ ERILLET Twitter NERBFRERERBTEE LR, TG , ENZLBIEBNME. &
MHNERBER MEGRREFH,

¢ BIEHRRIRT

> RELRBWRITHNWRECEARE. MRRA, BEANEEITFREXUWREMABIEHFRNA
B, ATHU A T AR ZRLESBRNE ESTHMREREF,

> EA Twitter @RMFREGEMRENNE . EMIRENENINTRD , BN ZLBINEGRBF
hEROREHR, RENUTHE !

¢ 15% ID BB 5 ads.twitter.com 8 UWT #535 ID SARRIKY SET #7255 ID TE
¢ BMREFREEBTIR
¢ BRBERTHEMER
¢ BMERBETMREEBTR

> MREFEA UWT, TREREBEN T MREL” (Hl, BN FREMRWEY )  UREEFEEES
NEMERTEREMEHTEN URL HTE. REHEH K NEHIR.

> MEFEA UWT, FRERFELE URL ANREWR/E T BIHIN A RE, Sz a
EEARMERES  UEER —RILPRHRRNTN SN TE.
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